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ORLANDO WOOD,
BRAINJUICER LABS

he judges were atftracted

to this entry because it
tackles the difficult issue of
measuring the level of emotional
involvement with advertising.
It does this via a particularly
interesting pictorial scale
using faces showing different
emotions. It demonstrates the
effectiveness of the approach by
linking research findings to IPA
advertising effectiveness case
histories.

t " JPGRMBERB)IMBOOJOH
& Anna Tetlow, SHOP
t 51JOLCPY

RESEARCH EXCELLENCE & EFFECTIVENESS AWARDS 2007

SBA

BILL BLYTH

his paper discusses multi-
mode interviewing in
an international context. It
considers the validity of this
with particular reference to the
decline of fixed-line telephones
and the growth of web-
based surveys and should be
considered essential reading
when designing international
research.
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MRS

With members in more than 70 countries,
MRS is the world’s largest association
representing providers and users of market,
social and opinion research, and business
intelligence. MRS serves both individuals
and organisations who identify with its core
values of professionalism, excellence and
effectiveness. All members and Company
Partners must comply with the MRS Code of
Conduct.

research.

RESEARCH

Research magazine’s commanding editorial
approach will give you everything you need
to interpret and capitalise on developments
in the market research industry. For the best
in news, infernational coverage, analysis,

debate and recruitment turn to the industry’s

most authoritative and innovative source of

intelligence. Research also produces regular

spin-offs focusing on business strategy.
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MarketingWeek

MARKETING WEEK

Marketing Week and marketingweek.co.uk
are the perfect combination when it comes
to information on marketing, advertising
and media. The magazine provides
exclusive news, analysis and features on

the week’s most significant developments,
together with hundreds of top jobs, whilst
marketingweek.co.uk delivers daily breaking
news and job alerts direct to your desktop.
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KOGAN
PAGE

KOGAN PAGE

Established in 1967, Kogan Page is now
Europe’s largest independent business
publisher. Catering for both the practitioner
and academic communities, Kogan

Page is recognised for its wide range of
expert, practical guides covering every
aspect of business, careers, finance,

HRM, management, marketing, personal
development, testing and training.

I WARC I
World Advertising
Research Center

WARC

WARC is the leading supplier of
information, knowledge, insight and data
to the global marketing, advertising, media
and research communities. Publications
include Admap, Market Leader, International
Journal of Market Research and the
Pocketbook series. WARC.com, WARC's
online service, provides the largest single
source of infelligence on marketing
communications from around the world.
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Qualitative Research

AQR

The Association for Qualitative Research
(AQR) is the UK’s principal authority

on qualitative research. Our core aims

are to promote the highest professional
standards across the industry and to develop
understanding of the commercial value

and competitive advantage that qualitative
research delivers.

BIG

BIG is an autonomous organisation
dedicated to support and promote the
interests of individuals involved in any
aspect of business infelligence and market
research. It provides opportunities for
networking, furtherance of education,
promotion of best practice in B2B research
and the latest strategic thinking is reviewed
at the annual conference.
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association for survey computing

ASC

The Association for Survey Computing

exists to provide an international forum for
those concerned with survey research and
statistical computing, and in the application
of technology within survey research. This is
achieved by the organisation of a range of
conferences and social events offering an
exceptionally high standard of discourse and
debate on the subject.

CSa

MECAUITHENT

CSA RECRUITMENT

CSA Recruitment is a leading recruitment
consultancy specialising in the market
research sector. Having many years
experience working in this market, we
provide expert advice and solutions to
clients and candidates alike. Working
across the industry, covering qualitative and
quantitative research we hand-pick talented
people for a variety of roles.

AURA

Association of Users of Research Agencies

AURA

AURA is the client company insight and
research professionals support and
promotion network with over 140 member
companies and over 250 individuals within
it. It provides a significant information

and best practice forum for researchers
working in large, small and solo research
functions across a wide range of sectors
and specialisms.

@~ Discovery

DISCOVERY

“From all of us at Discovery, we
congratulate the winners and hope you
enjoy the occasion!”
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ISBA

ISBA represents advertisers — over 400
companies and other organisations with
annual marcoms spend of around £10
billion. We have a dual role: to protect the
freedom to advertise responsibly, and to
enhance the effectiveness of our members
by delivering substantial and tangible
commercial benefits including cost savings,
guidance and skills training.

The New Feldwork Company Lid

market research fieldwork

NFC

The New Fieldwork Company — new in
name but established over 20 years and still
as enthusiastic and willing as the day we
started. Suppliers of fieldwork to the market
research industry.
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K-D-CONSULTING

KD CONSULTING

KD Consulting is a specialist recruitment
consultancy serving the world of market(ing)
research, consumer insight and strategic
information management. Established in
1989 and staffed exclusively by ex-research
seniors, our unrivalled industry expertise
and our future focused approach, which

is based on integrity and professionalism,
ensures we have a reputation for providing
a trustworthy, valuable and effective service
to our clients and candidates.

RS CONSULTING

At RS Consulting our quest is simple. We
are here to help you to use market research
and consultancy to advance your business
aims, to tackle strategic issues — and find
success. Whatever your sector, market

or research need, we offer you the skills

of expert individuals with an exceptional
reputation for intelligent, innovative and
high-quality solutions that work anywhere in
the world.

Mc<Callum,/Layton

Research & Marketing Insight Consultants

MCCALLUM LAYTON

Since 1982 we've been collecting
information, interpreting it and turning it info
value for our clients. We're well versed in
the use of a variety of research techniques
which, when blended with our experience
and expertise, will provide clear and
actionable insight that will feed through to
your bottom line.

TNS

TNS is a global market insight and
information group. Our strategic goal is
to be recognised as the global leader in
delivering value-added information and
insights that help our clients fo make more
effective decisions. As industry thought
leaders, our people deliver innovative
thinking and excellent service to global
organisations and local clients worldwide.
TNS is the sixth sense of business.



The 2008 MRS Learning &
Development Programme

MRS has a determination to help
you be the best you can be.

Contact +44 (0)20 7566 1873 or visit
www.mrs.org.uk/training to see how
you can shine...

For further information visit
www.mrs.org.uk/qualifications or

call +44 (0)20 7566 1805






