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Best Agency  - Research Awards 2009  -  Submission Form


Please download this Word document, open it on your computer and save your responses directly onto this form.
	
Name of agency 
As it should appear in any publicity.

     



	
Business information

Date of incorporation:                  
Number of staff employed:               Executive                                Support         
Fees and profits (where available) for the last two years:         
Key clients:         



	Submission Statement
Please state here, in no more than 500 words**, why your agency should win this award.

You should use this space to make your case – no material other than this and the additional information requested on this form will be taken into account by the judges.

     
Word count**:         
Client anecdotes
You may give up to three short (max 100 words*) client anecdotes as support to your case.
Anecdote 1:           
Word count*:         
Anecdote 2:           
Word count*:         
Anecdote 3:           
Word count*:         



	Responsibility for submission

The primary contact named on the Entry Form is deemed to be the lead person for this submission. He/she takes full responsibility for the content of the award entry and must have obtained all necessary permissions before submitting this application.




	Please send this form, along with your Entry Form to researchawards@mrs.org.uk.
These two forms constitute your award application and must be sent as Word attachments in an email with Best Agency Entry 2009 in the subject line.
Please be sure to save a copy of both forms for your records.
The deadline for entries is 5pm on Friday 31 July 2009.
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