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.KPTCO .44 NRCPQGLKP GK ;CAQGLK &

.KPTCO <=7 NRCPQGLKP DOLJ ;CAQGLK ’

;CAQGLK & ?AALRKQP DLO LKC QFGOB LD QFC DGK?I OCPRIQ$
;CAQGLK ’ ?AALRKQP DLO QTL QFGOBP LD QFC DGK?I OCPRIQP$

.II ?KPTCOP JRPQ @C TOGQQCK GK VLRO 0U?JGK?QGLK .KPTCO @LLHICQ$
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;CAQGLK &- /LJMRIPLOV NRCPQGLK   !:CALJJCKBCB QGJC- *% JGKRQCP"

<FGP PCAQGLK QCPQP MOL@ICJ GBCKQGDGA?QGLK ?KB MOL@ICJ PLISGKE RPGKE ? KRJ@CO LD PHGIIP$ <FC
?KPTCOP GK QFGP PCAQGLK ?AALRKQ DLO LKC#QFGOB LD QFC QLQ?I J?OHP$

:C?B QFC DLIILTGKE A?PC PQRBV ?KB ?KPTCO .44 QFC NRCPQGLKP @CILT$

&,4 ()3,2 IS A SMALL CHAIN OF HAIR SALONS OWNED BY BROTHERS 7ON AND 3VAN ?ILLIAMS$ =HE BUSINESS
BEGAN WITH THE FIRST SALON" OPENED &’ YEARS AGO" AND HAS GROWN CONSIDERABLY IN THE PAST + YEARS$
=HE BROTHERS NOW OWN ) SALONS" ONE OF WHICH IS ALSO A TRAINING ACADEMY FOR HAIRDRESSERS$ 0USINESS IS
GOOD" AND THE BROTHERS ARE KEEN TO EXPAND FURTHER$

/S 1HIEF /RTISTIC 2IRECTOR" 7ON ?ILLIAMS IS KEEN TO ESTABLISH &,4 ()3, AS A BUSINESS AT THE CUTTING
EDGE OF HAIR DESIGN$ 5E FEELS THAT THE CURRENT IMAGE OF THE BUSINESS IS TOO STAID AND MAINSTREAM"
AND HE WOULD LIKE TO EXPAND BY OPENING A HIGH#PROFILE \HAIR CREATION STUDIO]$ =HE NEW STUDIO WOULD
SPECIALISE IN INNOVATIVE HAIR DESIGN TECHNIQUES AND" HE FEELS" WOULD ATTRACT HIGH#PROFILE CUSTOMERS$
3VAN" HOWEVER" FEELS THAT THE MOST APPROPRIATE ROUTE FOR EXPANSION IS VIA THE &,4 ()3,2 %)-1
$*)+,05# 6N HIS OPINION" OPENING A GROUP OF NEW SALONS" EACH STAFFED BY /CADEMY GRADUATES"
WOULD BUILD THE &,4 ()3, NAME QUICKLY AND WOULD ESTABLISH IT AS A BUSINESS WHICH TAKES ITS SOCIAL
RESPONSIBILITIES AS EMPLOYERS SERIOUSLY$

>NTIL THIS POINT" THE BROTHERS HAVE FOUND IT EASY TO AGREE ON BUSINESS DECISIONS$ 4OR THE PAST ) YEARS"
THEY HAVE EMPLOYED A MARKETING COMPANY" ’-/." TO MARKET THEIR BUSINESS" BUT HAVE NEVER FELT THE
NEED TO COMMISSION MARKET RESEARCH TO TEST THEIR BUSINESS IDEAS$ 9OW" HOWEVER" THEY CANNOT AGREE
ON A WAY FORWARD$ =HEY HAVE CONTACTED ’-/. FOR ADVICE$ /S THE RESEARCH EXPERT IN THE AGENCY" YOU
HAVE BEEN GIVEN THE TASK OF ADVISING THE ?ILLIAMS BROTHERS$

?" 9T\ HTZQI RFWPJY WJXJFWHM MJQU YMJ DNQQNFRX‘ GWTYMJWX XTQ[J YMJNW GZXNSJXX UWTGQJR2 5NXHZXX YMJ
UTXXNGQJ GJSJKNYX FSI QNRNYFYNTSX TK ZSIJWYFPNSL RFWPJY WJXJFWHM YT MJQU NIJSYNK^ YMJ GJXY \F^ TK
J]UFSINSL YMJ !$’ "#&$% GZXNSJXX& :QQZXYWFYJ ^TZW FSX\JW \NYM J]FRUQJX&
        "(+/-.7/3-’  43+$7./5*  4,  747)1  2)50#

@" BMJ GWTYMJWX MF[J IJHNIJI YMFY YMJ^ \TZQI QNPJ YT HTRRNXXNTS XTRJ WJXJFWHM$ FSI MF[J FXPJI ^TZ
YT IJ[NXJ F GWNJK KTW HNWHZQFYNTS YT F SZRGJW TK WJXJFWHM FLJSHNJX& ?ZYQNSJ YMJ NSKTWRFYNTS \MNHM
XMTZQI GJ NSHQZIJI NS YMJ GWNJK YT JSXZWJ YMFY YMJ WJXJFWHM FLJSHNJX ZSIJWXYFSI \MFY NX WJVZNWJI NS
YMJ UWTOJHY& 8N[J WJFXTSX KTW YMJ XZLLJXYNTSX ^TZ RFPJ&

"(+/-.7/3-’ 43+$7./5* 4, 747)1 2)50#

A" BMJ GWTYMJWX MF[J WJHJN[JI UWTUTXFQX KWTR YMWJJ INKKJWJSY WJXJFWHM FLJSHNJX$ FSI ST\ SJJI MJQU YT
IJHNIJ \MNHM TSJ YMJ^ XMTZQI HTRRNXXNTS& ?ZYQNSJ YMJ LZNIFSHJ ^TZ \TZQI LN[J YT MJQU YMJ
DNQQNFRX GWTYMJWX J[FQZFYJ YMJ UWTUTXFQX& 8N[J WJFXTSX KTW YMJ XZLLJXYNTSX ^TZ RFPJ&

"(+/-.7/3-’ 43+$7./5* 4, 747)1 2)50#
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;CAQGLK ’- 7MQGLK?I 9RCPQGLKP !:CALJJCKBCB QGJC- &%% JGKRQCP"

<FC ?KPTCOP GK QFGP PCAQGLK ?AALRKQ DLO QTL#QFGOBP LD QFC QLQ?I J?OHP$

.KPTCO ?KV <=7 NRCPQGLKP DOLJ QFC DLIILTGKE PGU$ 1GSC ? DRII ?KPTCO QL C?AF LD QFC NRCPQGLKP
VLR AFLLPC$

&$ / LOCAL AUTHORITY HAS COMMISSIONED A SATISFACTION SURVEY OF LOCAL RESIDENTS USING AMENITIES SUCH
AS PUBLIC PARKS" LEISURE FACILITIES AND CHILDREN]S PLAY AREAS$ @OUR RESEARCH AGENCY HAS PROPOSED A
PROJECT WHICH USES QUOTA SAMPLING" BASED ON AGE" GENDER" EMPLOYMENT STATUS AND RESIDENCE"
AND FACE#TO#FACE INTERVIEWS CONDUCTED IN THE STREET$ /LTHOUGH THE AUTHORITY IS IMPRESSED BY THE
PROPOSAL"  THEY  ARE  CONCERNED  THAT  THE  COSTS  ARE  TOO  HIGH$  =HEY  HAVE  ASKED  YOUR  AGENCY  TO
CONSIDER MAKING THE FOLLOWING CHANGES TO THE PROPOSED RESEARCH IN ORDER TO REDUCE COSTS$

?" @JIZHJ YMJ XFRUQJ XN_J "(+/-.7/3-’ 43+$7./5* 4, 747)1 2)50#
@" @JIZHJ YMJ SZRGJW TK VZTYF HTSYWTQX NS YMJ XFRUQJ "(+/-.7/3-’ 43+$7./5* 4, 747)1 2)50#
A" AMTWYJS YMJ VZJXYNTSSFNWJ "(+/-.7/3-’ 43+$7./5* 4, 747)1 2)50#

DMFY NX YMJ UTXXNGQJ NRUFHY TK JFHM TK YMJXJ HMFSLJX TS YMJ ZXJKZQSJXX TK YMNX VZFSYNYFYN[J XZW[J^2
:IJSYNK^ YMJ NXXZJX \MNHM YMJ HQNJSY SJJIX YT ZSIJWXYFSI GJKTWJ FS^ HTXY%HZYYNSL RJFXZWJX FWJ
YFPJS& :QQZXYWFYJ ^TZW FSX\JW \NYM J]FRUQJX&

’$ /  NUMBER  OF  KEY  PRINCIPLES  UNDERPIN  THE  8;<  1ODE  OF  1ONDUCT  TO  ENSURE  THAT  RESEARCH  IS
CARRIED OUT IN AN ETHICAL MANNER$

?" 5JXHWNGJ GWNJKQ^ \MFY NX RJFSY G^ JFHM TK YMJ HTSHJUYX GJQT\ NS YMJ HTSYJ]Y TK YMJ WJXJFWHM
UWTHJXX&

N" NSKTWRJI HTSXJSY
NN" FSTS^RNY^ FSI HTSKNIJSYNFQNY^
NNN" FHHZWFYJ WJUTWYNSL "(+/-.7/3-’ &%! 4, 747)1#

@" ETZ  MF[J  HTSIZHYJI  WJXJFWHM  FRTSL  YMJ  JRUQT^JJX  FY  F  QTHFQ  MTXUNYFQ  YT  KNSI  TZY  YMJNW  [NJ\X
FGTZY YMJ JKKJHYN[JSJXX TK SJ\ UTQNHNJX IJXNLSJI YT UWTRTYJ JVZFQNY^ TK TUUTWYZSNY^ FY \TWP& ETZ
FWJ ST\ \WNYNSL YMJ WJUTWY$ GFXJI TS F XJWNJX TK NSIN[NIZFQ NSYJW[NJ\X \NYM (, XYFKK RJRGJWX& ?ZYQNSJ
YMJ XYJUX ^TZ \TZQI YFPJ YT JSXZWJ YMFY ^TZW WJUTWY RJJYX YMJ JYMNHFQ FSI UWTKJXXNTSFQ XYFSIFWIX
XJY G^ YMJ =@A 4TIJ TK 4TSIZHY&

"(+/-.7/3-’ &%! 4, 747)1#
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($ / CHOCOLATE MANUFACTURER IS ABOUT TO LAUNCH A NEW PRODUCT. A LOW#FAT CHOCOLATE WHICH TASTES
RICH AND CREAMY" BUT WHICH IS VERY LOW IN CALORIES$ =HE COMPANY IS CARRYING OUT A SERIES OF FOCUS
GROUPS WITH CONSUMERS TO HELP CREATE AN IDENTITY FOR THE NEW PRODUCT" INCLUDING A NAME"
PACKAGING AND MARKETING IMAGES$

?" 5JXHWNGJ FY QJFXY YMWJJ UWTOJHYN[J YJHMSNVZJX \MNHM RTIJWFYTWX HTZQI ZXJ NS YMJ KTHZX LWTZUX YT
LFYMJW YMJ NSKTWRFYNTS \MNHM YMJ HTRUFS^ SJJIX& 8N[J WJFXTSX KTW YMJ XZLLJXYNTSX ^TZ RFPJ$

"(+/-.7/3-’  &%! 4, 747)1#

@" BMJ KTHZX LWTZUX \NQQ GJ HFWWNJI TZY G^ F YJFR TK * RTIJWFYTWX$ JFHM \TWPNSL NS F INKKJWJSY FWJF TK
YMJ  HTZSYW^&   6FHM  RTIJWFYTW  \NQQ  HTSIZHY  *  KTHZX  LWTZUX&  5JXHWNGJ  FSI  LN[J  F  WFYNTSFQJ  KTW  YMJ
XYJUX ^TZ \TZQI YFPJ YT JSXZWJ HTSXNXYJSH^ TK FUUWTFHM FHWTXX YMJ 0 LWTZUX&

"(+/-.7/3-’  &%! 4, 747)1#

)$ =HE RESEARCH ORGANISATION YOU WORK FOR HAS WON A CONTRACT TO TRACK CUSTOMER SATISFACTION OVER
TIME FOR A SMALL BUT EXPANDING CHAIN OF CLOTHING SHOPS$

?" :IJSYNK^ F WFSLJ TK FUUWTFHMJX \MNHM HTZQI GJ YFPJS YT LFYMJWNSL YMNX HTSYNSZTZX IFYF& :QQZXYWFYJ
^TZW XZLLJXYNTSX \NYM J]FRUQJX&

 "(+/-.7/3-’ 43+ 7./5* 4, 747)1#

@" 5NXHZXX YMJ XYWJSLYMX FSI QNRNYFYNTSX TK JFHM FUUWTFHM ^TZ MF[J NIJSYNKNJI& DMNHM FUUWTFHM \TZQI
^TZ WJHTRRJSI$ FSI \M^2

!(+/-.7/3-’ 784 7./5*6 4, 747)1#
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*$ @OU ARE PREPARING A REPORT ON A RESEARCH PROJECT WHICH HAS MADE USE OF THE FOLLOWING ANALYSIS
TECHNIQUES$ @OU ARE SURE THAT YOUR CLIENT WILL ASK YOU TO EXPLAIN THE BASIC PRINCIPLES OF EACH
TECHNIQUE.

I$ CORRELATION
II$ WEIGHTING
III$ INFERENTIAL STATISTICAL TESTS

?" 5JXHWNGJ JFHM YJHMSNVZJ FSI IJXHWNGJ MT\ JFHM RNLMY GJ ZXJI& :QQZXYWFYJ ^TZW FSX\JW \NYM
J]FRUQJX&

"(+/-.7/3-’ 784$7./5*6 4, 747)1#

@" ETZW HQNJSY MFX FXPJI ^TZ YT NIJSYNK^ IWF\GFHPX YT ZXNSL YMJ YJHMSNVZJX FGT[J& AJQJHY TSJ TK YMJ
YJHMSNVZJX FSI IJXHWNGJ YMJ QNRNYFYNTSX TK ZXNSL NY NS FSFQ^XNSL IFYF KTW F WJXJFWHM UWTOJHY& :QQZXYWFYJ
^TZW FSX\JW \NYM J]FRUQJX&

"(+/-.7/3-’ 43+$7./5* 4, 747)1#

+$ / CLOSE FRIEND IS INTERESTED IN SETTING UP A SMALL BUSINESS" CREATING FLORAL DISPLAYS FOR WEDDINGS
AND OTHER SOCIAL FUNCTIONS$ <HE FEELS THAT SHE DOESN]T HAVE THE FINANCIAL RESOURCES TO CARRY OUT
PRIMARY RESEARCH INTO THE MARKET FOR HER PRODUCT$ 5OWEVER" YOU FEEL THAT A PROGRAMME OF
SECONDARY RESEARCH IS NEEDED BEFORE SHE LAUNCHES HER BUSINESS$

?" DMFY FWJ YMJ UTYJSYNFQ GJSJKNYX FSI QNRNYFYNTSX TK F UWTLWFRRJ TK XJHTSIFW^ WJXJFWHM NS YMNX
HTSYJ]Y2 :QQZXYWFYJ ^TZW FSX\JW \NYM J]FRUQJX&

"(+/-.7/3-’ 43+$7./5* 4, 747)1#

@" ETZW  KWNJSI SJJIX  YT  ZSIJWXYFSI MJW  RFWPJY  GJYYJW  FSI MFX  FXPJI ^TZ YT  XJY  ZU F  UWTLWFRRJ TK
XJHTSIFW^ WJXJFWHM& ?ZYQNSJ YMJ XYJUX ^TZ \NQQ YFPJ YT XJY ZU YMJ UWTLWFRRJ$ LN[NSL WJFXTSX KTW YMJ
XZLLJXYNTSX ^TZ RFPJ&

"(+/-.7/3-’ 784$7./5*6 4, 747)1#
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