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Today's Agenda MRS

® Introduction
® The Categories
® The Rules
® Overview of what the judges are looking for
® How to Plan |
Questions through out
® How to Write please!
® What not to do
® What makes a winning paper

® Summary



The Categories

® MRS awards:

Advertising & Media

New Consumer Insights
Applications of Research
Financial Sector

Insight Management
Public Policy/Social
Innovation in Methodology
Business to Business

Research magazine awards:
Best Agency

Best New Agency

Best Place to Work

Business Transformation
Research Breakthrough

MRS/ASC Award

For Technology effectiveness



Advertising & Media

Research that has made a fundamental and integral contribution to the
understanding of and excellence in advertising

i

Inspiring and developing great creative work

Understanding how advertising works (campaigns or
media)

Understanding and evaluating media - to include any
form of marketing communications

Examples

The case for eye tracking research
A way of measuring emotional response to advertising
A measurement of the quality (rather than quantity) of media reach
Measuring emotional engagement in advertising
Measuring a small campaign using ‘Touchpoints Return on Investments’
Understanding how TV and online complement each other



New Consumer Insights MRS

The best case study (partnership of client/agency or in house team) that has
led to a new understanding of the consumer

{4

Innovative approach giving new consumer insights

Leading to the development of communications or
marketing activity in the commercial or public sector

Innovation/Effectiveness/Partnership

Examples

Understanding people’s experience of mobile networks - collaboration between
MESH Planning and the client
Understanding the Healthcare shopper using Club Card data
The Future of work - looking at changing work patterns, a partnership between
Nokia and Truth



Applications of Research

How research can effectively aid decision making

i

Case histories that demonstrate how research aids decision
making

Demonstrable outcomes (although the project does not need
to be complete)

Effectiveness based on sound technique and method
Examples

Multifaceted research that shaped the long term strategy for Premier Inns
Generating and evaluating new product ideas using a new dpproach to the selection of
consumer panels



